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How Hilton’s Tru and Other
Offerings Aim to Capture
Millennial Traveler Demand
Both Airbnb and Hotels Like Tru Offer a Place
to Sleep, But What about Conveniently Eating
and Drinking, Exercising, Working or Just
Hanging Out?
Read More...

Stanford and Texas Tech
Tempt College Student Taste
Buds and Stay Abreast of
Top Trends
Over the next 3-5 years, Insight to Action sees
eight macro foodservice trends that are driving
demand in the foodservice industry.
Read More...

Understanding B2B
Foodservice: Brands Bring
Value to the Consumer
Experience
How Heinz and hot sauces add value to
customer perception of foodervice.
Read More...

Protein is the Breakfast
Trend Cheerios and Quaker
are Banking On
Thanks in part to cultural influencers like the
Paleo Diet, CrossFit and gluten-free diets,
protein and breakfast are enjoying their time in
the nutritional limelight.
Read More...

Insight To Action is a high touch
client-focused consulting firm. As
our name describes, we combine
in-depth industry, customer and
competitive marketplace insights
with creativity and client
collaboration to create a credible,
definable and measurable
blueprint for action.

A Book by Michal Clements and
Teri Lucie Thompson

Tuning Into Mom provides a new
approach to understanding the
"American Mom" market,
examining the effect of age of the
eldest child on hot-button areas for
moms, including food, exercise

and sports, education, safety and
health, technology, and fashion
and beauty.

Subscribe by Email
Sign up to receive Michal's latest
article by email each week.
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